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Care Home Professional magazine provides news, trends and market 
intelligence for owners and operators of UK care homes from large 
corporates to not for profits and independents. The market-leading 
monthly magazine and daily news service provides exclusive and 

breaking news insights and interviews covering the sector’s big issues from funding, 
finance, property news and legislation  to recruitment, best practice, innovation 
and technology. Each month the magazine features an exclusive interview with 
the CEO  or managing director of the industry’s biggest and most influential 
providers. Regular contributors to the magazine include CQC, Skills for Care and the  
Oustanding Society. 
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GROUP DIRECTOR – SANCTUARY CARE SARAH  
CLARKE-KUEHN SAYS THE CHALLENGES OF COVID-19 

WILL MAKE SOCIAL CARE STRONGER AND HELP FORGE A 
BRIGHTER FUTURE FOR THE SECTOR. 

A BRIGHTER 
FUTURE

CARE HOME VISITS
WE LOOK AT HOW 
OPERATORS ARE 

INNOVATING  

RECRUITMENT 
AMBIENT SUPPORT 

INSPIRES A NEW 
GENERATION 

MANAGER  
OF THE MONTH 
LESLEY HOBBS OF 

BRUNELCARE’S 
DEERHURST  
CARE HOME 

FINANCE 
TARGET’S KENNETH 
MACKENZIE 
ASSESSES COVID-19 
IMPACT 

ASK THE EXPERT  
AUTUMNA’S DEBBIE 
HARRIS ON THE 
SELF-FUNDING 
MARKET 

STAFF MATTERS
SKILLS FOR 
CARE ON SOCIAL 
CARE’S DIGITAL 
REVOLUTION 
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MANAGING DIRECTOR MATT LUCKHAM SAYS COMPLETE 
CARE MANAGEMENT SOFTWARE SOLUTION CARE CONTROL 
IS UNIQUELY PLACED TO CAPITALISE ON THE DIGITAL CARE 

REVOLUTION. 

10 YEARS OF 
CARE CONTROL

MANAGER  
OF THE MONTH 

NELLSAR’S MARIO 
TAHERIAN SHARES 

PROUDEST MOMENTS   

TECHNOLOGY 
NATIONAL CARE 

FORUM LAUNCHES 
NEW INITIATIVE

ASK THE EXPERT  
PLMR LOOKS AT 

MEDIA COVERAGE  
DURING COVID-19

REGULATION
KATE TERRONI 
PROVIDES COVID-19 
UPDATE

BEST PRACTICE 
BELONG RISES 
TO COVID-19 
CHALLENGE 

LEADER’S VIEW 
WCS CARE CEO 
CHRISTINE ASBURY 
PREPARES TO STEP 
DOWN 
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VIC RAYNER, EXECUTIVE DIRECTOR OF THE NATIONAL CARE 
FORUM (NCF), SHARES HOW THE NOT FOR PROFIT CARE PROVIDER 

COMMUNITY HAS WORKED TOGETHER DURING COVID-19

ONE 
COMMUNITY 

ROSTERING & PAYROLL 
SYSTEMS SUPPLIERS 

SHARE INNOVATIONS 

TECH TALK 
PERSON CENTRED 

SOFTWARE ON JOINED UP 
CARE

FOOD & NUTRITION 
WE JOIN THE APETITO  

APETISER ROADSHOW 

CARE HEROES AWARDS
CHP TO CELEBRATE 
 COVID-19 CARE HEROES 

STAFF MATTERS 
SKILLS FOR CARE ON THE 
IMPORTANCE OF  QUALITY 
DATA

MANAGER OF THE 
MONTH 
AGNIESZKA ORLOWSKA, 
HARTFORD CARE 
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WE CELEBRATE THE CARE HEROES WHO HAVE GONE 
ABOVE AND BEYOND DURING THE PANDEMIC 

CARE HEROES 
AWARDS 2020 

THE BIG INTERVIEW:  
NADRA AHMED

IN THE LOOP:  
KATE TERRONI

TECH  TALK:  
JONATHAN PAPWORTH

ASK THE  EXPERT:  
RUSSELL PILLAR, 

INTERIORS BY AMARA 
HAMMOND

SPECIAL FEATURE:  
COMPLIANCE 

MANAGEMENT 

ADVERTISING IN CARE HOME PROFESSIONAL OFFERS NUMEROUS COMMERCIAL BENEFITS:

THE POWER OF PRINT

In numbers

CIRCULATION BY JOB ROLE

15,000
Care home properties 

managed by Care Home 
Professional readers with 

20  or more beds.

10,500
Average monthly readers, 

based on 2.5 readers for 
each copy.

4,200
Monthly circulation  
to care home owners, 

operations & procurement 
professionals.

CREDIBILITY
Care Home Professional is 
published by ITP Promedia 

Publishing, a leading 
global publisher with some 

of the most respected, 
sector-leading B2B and 
consumer magazines 

within its portfolio, and 
offices in London, Dubai 

and India.

INTEGRITY
Care Home Professional is 
built on an editorial policy 
that places huge emphasis 
on the integrity, quality and 
richness of its content. Our 
teams work hard to bring 

the market the information 
it needs to know, creating 
a compelling publication 

that suppliers benefit from 
being associated with.

FREQUENCY
Care Home Professional is 
published 12 times a year, 
providing the market with 

a monthly digest of original 
news, trends and features. 
We will work with you to 
create a campaign that 

delivers a consistent message 
that is read by prospective 
buyers of your equipment 

month after month.

AUDIENCE
Our database is fully researched 

from scratch and maintained, 
giving you the guarantee that your 

message is being seen by the 
most influential group buyers of 
care home equipment, services 
and supplies in the UK. Many of 

these operations and procurement 
professionals are responsible 
for dozens of sites and annual 

budgets that run into the millions.

Care home Managing Director

Care home Owner

Director

Care home CEO/COO

Other

15%

15%

40%

20%

10%



CareHomeProfessional.com is the UK’s most visited 
care home website for senior executives in the 
sector. With over 4,000 subscribers, CHP is the 
only daily newsletter serving care home decision 

makers. Each newsletter covers the major breaking stories 
and deals affecting the market. 

By  advertising  on CareHomeProfessional.com, 
and within the site’s associated daily news alert,  
organisations of all sizes can now communicate information 
about their company, products, services and promotions to a 
highly-targeted and active end-user community. Each story 
is published across each of our digital chanels, including the 
website, daily news alert and social media platforms, including 
Facebook, Twitter and Linkedin. 

ADVERTISING ONLINE AND IN THE DAILY NEWS ALERT OFFERS NUMEROUS COMMERCIAL BENEFITS:

DIGITAL

In numbers

102,000
page impressions per 

month

51,000 
unique users per month

Daily e-newsletter over 

4,200
subscribers

Average open rate 

35%

11,000
notification subscribers

METRICS
Digital advertising 
packages include 

clickthrough reports 
that explain how visitors 

responded to your 
campaign, giving you full 

analysis of how many 
people it reached and the 

level of engagement.

FLEXIBILITY
Digital artwork can be 

changed, updated and rotated 
on a weekly or monthly 

basis, offering you a unique 
opportunity to customise 

your campaign, communicate 
multiple messages and 

promote different offers. With 
digital advertising you can drive 
traffic straight to your website.

BRANDING
Your digital artwork on this 
100% dedicated care home 

portal will ensure your brand 
is at the forefront of buyers’ 
minds, helping to increase 

awareness of your products 
and enhancing the profile 

of your company to the 
industry’s most influential 
procurement specialists.

PROMOTIONS
Online campaigns take place 

in real time, so if you advertise 
digitally, buyers can immediately 

take advantage of your 
company’s offers and promotions. 
With banners, wallpaper and MPU 
positions available on the website 
and daily news alert, we can help 
you choose the online medium 

that best delivers your message.



SPECIAL REPORTS MAJOR EVENT PREVIEWS  (*bonus circulation)

JANUARY
SPECIAL REPORT: INFECTION CONTROL 

LEGAL SERVICES

FEBRUARY
DESIGN & CONSTRUCTION

FURNITURE & FABRICS

MARCH
ASSISTED TECHNOLOGY & AI

THE DEMENTIA, CARE & NURSING HOME EXPO (NEC)
EMAR & MEDICINE MANAGEMENT

APRIL
SPECIAL REPORT: INFECTION CONTROL THE RESIDENTIAL & HOME CARE SHOW (HEALTH PLUS CARE) 

(LONDON)CARE PLANNING SYSTEMS

MAY
SPECIAL EDITION; OUTSTANDING CARE

BATHROOM EQUIPMENT

JUNE
SUSTAINABILITY & ENERGY

CATERING EQUIPMENT

JULY
SPECIAL REPORT; INFECTION CONTROL

CARE MANAGEMENT SYSTEMS

AUGUST POWER LIST 2021

SEPTEMBER
SPECIAL EDITION; TECHNOLGY & 
INNOVATION

RECRUITMENT & TRAINING

OCTOBER
PREVIEW - CARE SHOW

CARE SHOW (NEC)
ROSTERING & PAYROLL

NOVEMBER
SPECIAL REPORT; INFECTION CONTROL

COMPLIANCE MANAGEMENT

DECEMBER
SPECIAL REPORT; OPERATOR INSIGHT

NEW PRODUCTS OF THE YEAR

* Features may be changed at the editor’s discretion

2021 SPECIAL REPORTS BESPOKE EVENTS
• Roundtable opportunities
 As a multi-platform publisher, we can work with 

you to organise events tailored to your specific 
needs, including roundtables. 

• Roundtables allow you to gain thought 
leadership on an industry topic while providing 
a platform for you to communicate your 
message objectively and network with key 
individuals. 

• You choose the topic to be discussed, and 
then work in partnership with Care Home 
Professional to decide on panellists, before 
setting out the agenda for the session.

• Debates are lively and engaging and a great 
way to be seen as a real thought leader in your 
sector. 

• All roundtables are followed by extensive 
post-event print and online coverage and 
photography. 

Roundtable; in association with Access Group

OUR PANEL OF INDUSTRY EXPERTS DISCUSSES THE BENEFITS OF  
E-MEDICATION MANAGEMENT SYSTEMS ADOPTION IN CARE HOMES. 

THE EMEDS REVOLUTION 

C
HP: What led you to e-medication 
implementation and what benefits have 
you seen?

Paula Keys (PK): I passionately believe in what emeds 
can do for us. We spent a few years piloting a number of 
the technologies that were available in the UK before 
making a decision on who to partner with. Having made 
that decision, we now have emeds in about 30 homes and 
we will roll-out across the rest of our homes over the next 

couple of years. It’s early days, but we are seeing 
the things we would expect: there has been an 
almost immediate improvement in compliance 
so that such a thing as a missing signature on a 
MAR chart has disappeared overnight. 

We have seen an improvement in safety, 
efficiency and improved governance. We get much 
better management information that allows us to 
see what’s happening with medicines at every level 
in the organisation, as well as what is happening in 

Elizabeth Finn Homes CEO Richard Hawes shares his views with the panel 
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medicine management. We are getting 
better regulatory compliance and the 
homes that are operational don’t have 
any regulatory medicines issues, so 
that’s great. That’s a big plus for us. 
The benefit that we are starting to see, 
and that we expected to see as emeds 
embeds and our teams get used to it, is a 
shortening of medicines administration 
so it becomes more efficient. So we are 
not just getting safety, we are seeing 
improved efficiency. What is important 
to us is that this is an efficiency of time 
that we will reallocate into quality of 
life for those residents. We are seeing a 
movement of time for carers and nurses 
to devote to quality of care and quality 
of life. For me, that’s a huge benefit 
and is the single biggest advantage we 
hoped for. All of the others benefits 
we expected, but if we can make this 

Craig Flood (CF): Emeds is not 
just about completing administration 
records. Each home will do hundreds 
upon hundreds of administrations day 
in day out. It’s when we start looking 
at things like embedding work flow 
processes and adapting the software to 
suit the policies and procedures of an 
organisation that the systems become 
invaluable. It allows providers to feel 
safe and secure in the knowledge that 
if people do get something wrong and 
miss a piece of information, then the 
technology will support them and 
highlight the potential risks.

PK: I think the information around 
this is phenomenal. You can see that at 
every level. At HC-One, we administer, 
at a conservative estimate, about 87 
million doses of medicines every year. 
That makes it one of the biggest and 
riskiest things you do in a care home 
because of the sheer volume. It takes 
just one incorrect medicine, or one 
medicine administered incorrectly 
to harm a resident and so any emeds 
system that helps us as social care 
providers to get the right medicines 
to the right resident every time is a 
valuable introduction to what we do. 
Emeds does all those other things: 
compliance with regulatory standards, 
it gives us more time which helps us 

happen across more than 300 services 
with 17,000 residents in HC-One, that’s 
fundamentally a huge change for us 
and a great step forward in us being 
able to provide the best quality of life to 
residents living in our homes.

Laura Wood (LW): The Fremantle 
Trust are looking at electronic care 
plans. We’re looking at an instant 
reporting system and obviously we’re 
looking at emar. 

Helen Nethercott (HN): We only 
have one home in Wales that is using 
emeds currently and they just grabbed 
it with both hands. They are only using 
the medicines monitoring system but 
they have been very successful. It’s 
partly because you need to have a stable 
team first and not too much agency 
before making the change. They have 
done really well and they have got a 
stable team there now. It’s part of the 
whole package of improvements in its 
turnaround. It was a home that was 
facing potential closure. That has been 
part of their success in not having gaps 
in medication. We have seen a lot of 
improvement in the space between 
medicines rounds. Sometimes you 
have nurses who just want to give out 
the medicines so it feeds into the start 
of the next round. 

Richard Hawes (RH): There’s a 
bit of me that sees this as a piece of 
equipment for running a care home. 
I can remember the implementation 
of air mattresses and people seeing 
them almost as an optional piece 
of equipment. I feel now that with 
electronic meds management, we’ve 
got to that phase where it should be an 
essential part of equipment within a 
care home, because it protects people, 
it safeguards people from damage - no 
different to an air mattresses. But as 
an industry we don’t see it the same 
way. Ten years ago we didn’t see air 
mattresses like that, so there’s a bit 
of me that thinks actually it’s almost 
a piece of equipment that should 
be standard in every care home in  
the country. 
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ATTENDEES: 
Richard Hawes Chief 

Executive of Elizabeth  

Finn Homes 

Laura Wood, Director of Care 

Quality and Compliance,  

The Fremantle Trust 

Helen Nethercott, Director 

of Quality & Clinical Practise, 

Healthcare Management 

Solutions

Paula Keys, COO at HC-One 

Lisa Rutherford, Operations 

Manager, Boots 

Craig Flood, Head of Care 

Partnerships, Access Health and 

Social Care 

Lloyd Evans, Senior Business 

Development Manager, Access 

Health and Social Care



LEADERS 
IN CARE 
AWARDS

in association with

Brought to you by CHP and our sister title, Home Care Insight, the Leaders in Care Awards will take 
place on Wednesday 13 October, on the first night of The Care Show.

The evening will start at 7pm with a drinks reception followed by a three-course dinner and the 
presentation of awards to the country’s leading providers and suppliers across residential and dom-

iciliary care. 
The timing of this event, on the first evening of the Care Show, couldn’t be better, with the cream of the indus-

try descending on the Birmingham NEC to cast their eye over the latest solutions in the sector and attend ac-
credited conference sessions on the future of care. We look forward to putting on a night to remember for those 
that have been busy at the show.”

Category shortlists will be voted on by the industry, with providers voting on suppliers, and suppliers voting 
on providers, to determine the winners.

• Exposure and profile allows you to benefit from 

high-profile branding to the industry before, 

during and after the event.

• Networking opportunities with senior decision-

makers within the UK’s leading care providers.

• Increase your credibility through association 

with our leading magazine, website and awards.

• Create new business opportunities through 

higher brand presence among current and 

potential customers.

• Gain valuable profiling in Care Home 

Professional through awards-related editorial 

coverage and post event write-ups.

• Be seen as the market leader in your chosen 

area by sponsoring the award that suits your 

company.

• Raise the profile of your products and services 

with an influential and affluent audience.

SO WHY SPONSOR 
THE AWARDS?

DATE: 13 October 2021
Three course dinner and free flowing drinks

TIME: 7:00pm ‘till late
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PRINT AND ONLINE ADVERTISING RATES

POSITION SINGLE ISSUE 
price per insertion

SPECIFICATIONS

PRIME POSITIONS

Front Cover Package £5,000 205 X 275MM (300 DPI)

Opening Double Page Spread £3,000 205 X 275MM (TWO PAGES)

Inside Front Cover £2,200 205 X 275MM

Outside Back Cover £2,500 205 X 275MM

Early Right Hand Page £2,000 205 X 275MM

Roundtable Event £5,000 Actual Event &  4 page write up

Full Page Advertorial £2,500 205 X 275MM

Double Page Advertorial £4,000 205 X 275MM (TWO PAGES)

STANDARD ADVERTISING

Double Page Spread £3,500 205 X 275MM (TWO PAGES)

Full Page £1,800 205 X 275MM

Half Page Horizontal £1,200 175 X 116MM

Half Page Vertical £1,200 85.5 X 232MM

Quarter Page £800 175 X 42MM

Options including inserts, tailored supplements, magazine wraps and bookmarks are available on request. All prices subject to VAT

RATE CARD FOR CARE HOME PROFESSIONAL

RATE CARD FOR CAREHOMEPROFESSIONAL.COM

POSITION PRICE  
per month

SPECIFICATIONS

CAREHOMEPROFESSIONAL.COM

Wallpaper £2,500 1920 X 1080 Pixels

Mobile Mid Page Unit £1,500 1080 X 1920 Pixels 

Leaderboard £1,250 1040 X 120 Pixels

Tower £1,250 300 x 600 Pixels

MPU £1,250 650 X 250 Pixels

DAILY NEWS ALERT

Leaderboard £1,250 728 X 90 Pixels

Tower £1,250 220 X 550 Pixels

Lower Leaderboard £1,000 465 X 75 Pixels

Dedicated email shot £2,500 per email .HTML

COMMERCIAL OPPORTUNITIES


